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McMurry University seeks motivated, collaborative, visionary candidates for the 
position of Vice President for Marketing & Communications. 

 

 
Founded in 1923 as a United Methodist institution, 
McMurry University is a vibrant and comprehensive 
center of undergraduate education. McMurry has a 
national reputation for excellence and value 
through the achievements of its faculty, students 
and graduates. The University enrolls more than 
1,100 students and has an average class size of 16. 

No graduate assistants teach courses and 77% of our professors have achieved the highest degree 
in their academic discipline. 
 

Offering a diverse academic curriculum, students can choose from 45 majors in the arts, business, 
education and the sciences as well as our pre-professional programs in medicine, dentistry, 
engineering, law, pharmacy, physical therapy and others. The three-week May Term gives students 
an opportunity to explore a subject outside their major and the Servant Leadership Program teaches 
students about ethics and helps develop leadership qualities. 
 

McMurry has 40 clubs and organizations and 20 intercollegiate sports. Students are engaged with 
the community and average 24,000 hours of annual service. Our beautiful campus is located on 
52 acres in Abilene, Texas, a city of over 118,000 people invested in family, community and the 
arts. 
 
Mission 
 
“Shaped by Christian principles, McMurry University challenges students to examine our complex 
world from multiple perspectives in preparation for lives of leadership, service, and professional 
success.” 
 
The University fulfills this mission by fostering a campus culture that is distinctive in the following 
ways: 
 

 McMurry is shaped by Christian principles.  As a United Methodist institution grounded in 
traditions of intellectual achievement and vital piety, McMurry nurtures and cares for students 
as they face the many challenges of higher education. The institution provides the support 
necessary to encourage students to grow as whole persons – spiritually, emotionally, morally, 
intellectually, socially, and physically. The McMurry community expresses its Christian principles 

McMURRY UNIVERSITY 

http://ww2.mcm.edu/index.html
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through hospitality and gracious interactions with those 
who do and those who do not identify with the Christian 
faith. The institution encourages connections between 
people of varying circumstances, cultures, languages, 
and beliefs. 

 
 

 McMurry challenges students to examine our complex 
world from multiple perspectives.  The goal of a McMurry 
education is to provide the foundation for an examined, 
informed, and purposeful life. To that end, academic 
programs encourage students to build on the broader 
curricular experience and integrate the various 
disciplines’ core ideas while developing fundamental 
skills in communication, analysis, and reasoning. 
McMurry strives to create an environment in which 
students can examine their own and others’ perspectives 
to become, not simply consumers of knowledge, but 
sophisticated producers of knowledge connected to a 
global world. Such an environment better prepares 
women and men of all backgrounds to engage others in 
working toward the common good. 

 
 McMurry prepares students for lives of leadership, 

service, and professional success.  Through its curricular 
and extra-curricular opportunities, McMurry gives 
students practical experience in leadership and service. 
The institution places particular importance on servant 
leadership, an approach that focuses on empowering 
followers by encouraging and supporting the growth of 
others. The university develops servant leaders who seek 
to transform communities through listening first, 
emphasizing excellence and empathy, and inspiring an 
attitude of service. McMurry graduates have a solid basis 
for achievement in their religious, civic, professional, and 
family communities. McMurry expects its alumni to 
perform as servant leaders in diverse and complex 
environments and to use their leadership skills for the 
betterment of community and society. 

  

McMurry Recognitions 
 

 Ranked #1 in the State of 
Texas with 92.91% of students 
employed 10 years after 
graduation. 

 Endowment surpassed 
$88MM in 2018.  

 Ranked #8 in small colleges 
for Science, Technology, 
Engineering and Math-related 
(STEM) program by the 
College Best Degree Programs 
website.  

 Ranked #40 in Nation: 
affordability, competitive 
small business program. 

 Ranked #12 in Western 
Region in US News and World 
Report rankings. 

 Ranked #6 in ethnic diversity 
in the Western Region in US 
News and World Report 
rankings. 

 Ranked second in Texas in the 
2016 Safest College Campuses 
ranking.  

 Ranked #7 in Great Schools, 
Great Prices in the Western 
Region in US News and World 
Report rankings. 

 Ranked #19 in the country as 
a Military Friendly School. 

 Ranked #9 in Best Colleges for 
Veterans in the Western 
Region in US News and World 
Report rankings. 
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Core Values 
 

Christian Faith as the foundation of life;  
Personal Relationships as the catalyst for life;  
Learning as the journey of life;  
Excellence as the goal of life; and 
Service as the measure of life. 

 
 

McMurry Momentum:  Grounded in History, Soaring to the Future 
 

The McMurry commitment to academic excellence and student 
engagement continues to flourish. We boldly look to the future and are 
proud of the strategic roadmap created to take us there.  Widespread 
enthusiasm, coupled with an across the board implementation and 
execution of the final Centennial Plan, will ensure that McMurry 
University continues to serve its students for a second century. 

 

For more information, please review the McMurry Strategic Plan 2014-23.   
 
 

 
McMurry University is located in Abilene, Texas which 
is also home to Dyess Air Force Base, a significant 
economic influence on the area and one of the city’s 
largest employers. The cultural aspects of Abilene 
are centered on a mix of the local college and 
university campuses, the agriculture community of 
the surrounding area and numerous churches. Abilene is home to the restored Paramount Theatre, 
the Abilene Philharmonic, Grace Museum, Center for Contemporary Arts, Abilene Zoo and more.  
 

Abilene's affordable cost of living, abundant parks, and large student population gives it a modern 
feel. The city was listed as one of CNNMoney.com's Best Places to Launch a Small Business after 
seeing a rebirth in cultural activity.  
 

With a population of roughly 122,000 people, the city offers a thriving arts scene, family friendly 
adventures and historical sites.  Some of these include: 
 

 Frontier Texas! History Museum 

 Abilene Zoo 

ABILENE, TEXAS 

http://about.mcm.edu/_files/pdf/strategic-plan-approved.pdf
http://www.frontiertexas.com/
http://abilenezoo.org/
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 The Grace Museum 

 Fort Phantom Hill  

 Adventure Cove Aquatics Park 

 Abilene Philharmonic Orchestra 

 Primetime Family Entertainment Center  

 The Center for Contemporary Arts 

 
 

 
Dr. Sandra S. Harper 
President 
 

Dr. Sandra S. Harper, a native of Dallas, Texas, began serving as the President 
of McMurry University on October 1, 2013. Prior to her McMurry appointment, 
Harper served as the President of Our Lady of the Lake College in Baton 
Rouge, Louisiana from 2006-2013 and as the Provost and Vice President for 

Academic Affairs and Professor of Communication at Texas A&M University-Corpus Christi from 
1998-2006. Harper’s other administrative posts included serving as the Vice President for 
Academic Affairs at Oklahoma City University and as the Dean of the College of Arts and Sciences 
at McMurry University. Harper served as a faculty member in the communication and theater 
department at McMurry University from 1985-1995. 
 

Harper received her B.S. degree from Texas Tech University and her M.S. and Ph.D. from the 
University of North Texas. Harper also completed the Harvard Management Development Program 
and the Governor’s Executive Development Program at the LBJ School of Public Affairs at The 
University of Texas. Harper is a member of the Board of Trustees of the Southern Association of 
Colleges and Schools (SACS) Commission on Colleges and chairs a compliance and reports 
committee.  
 

In 2011, Harper was named a Distinguished Alumna by the Texas Tech University College of 
Education. She is listed in Who’s Who in America, Who’s Who of American Women, and Who’s Who 
in American Education. Harper has received the Management Excellence Award from the Society 
for the Advancement of Management, the Y Women in Careers Award from the Corpus Christi YWCA, 
the Outstanding Faculty Award and the Outstanding Administrator Award from McMurry University, 
and the American Association of University Women Abilene Branch Women of Outstanding 
Achievement. 
  

UNIVERSITY LEADERSHIP 

https://www.thegracemuseum.org/
http://fortphantom.org/
http://abilenetx.gov/city-hall/departments/community-services/parks-recreation/aquatics/adventure-cove
http://www.abilenephilharmonic.org/
https://www.primetimeabilene.com/
https://www.center-arts.com/
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The Vice President for Marketing and Communications for 
McMurry University reports directly to the President and has 
responsibility for overall communications, research-based 
messaging, marketing, and branding activity. The Vice 
President serves as the University’s chief marketing and 
communications officer and is a key member of the 
University’s senior leadership team. The Vice President 
represents and promotes the University, increasing its 
visibility and supporting the institution’s mission, vision, and 
goals. The Vice President leads the development and 

implementation of the University’s brand vision, strategy, and public relations campaigns to attract 
the best students, motivate alumni and donors, and recruit high quality faculty and staff. The Vice 
President oversees university communications, publications, photography, web and social media, 
and athletics communications. In addition to leading the University’s central team of marketing and 
communications professionals, the Vice President provides strategic direction and coordinates 
marketing and communications produced by other academic and administrative units.  This position 
is critical to supporting evening and/or weekend activities, meetings and seminars.  Frequent travel 
is required.  
 
 

Essential Duties and Responsibilities 
 
 Provides leadership and vision for the University’s strategic and integrated marketing and 

communications functions. 
 

 Leads and directs the marketing, communications and public relations staff and coordinates 
at the strategic and tactical levels with all University departments. 

 

 Develops and executes a comprehensive, long-term and proactive University-wide 
communications, marketing, and branding strategy consistent with the strategic goals, 
plans, and aspirations of the University. 

 

 Creates a collegial, team-building work environment, motivating staff, and cultivating 
productive, collaborative relationships with all constituent groups. 

 

 Utilizes a research-based approach to identify key messages and audiences, works 
consistently to tell the University’s stories by weaving them together to create a consistent, 
unified message in support of the McMurry University brand, and articulates the University’s 
image and brand in the delivery of the University’s message to all constituents. 

 

THE VICE PRESIDENT 
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 Serves as the University’s brand manager, with the responsibility of positioning the University 
in the market, determining target audiences, and maintaining the desired reputation. 

 

 Plans and oversees the design and production of all marketing, public relations, and 
advertising products. 

 

 Ensures effective and efficient operation of the Division by coordinating business plans, 
goals and objectives, designing systems of effective controls to guide work toward expected 
outcomes, and evaluating progress towards their accomplishment. 

 

 Develops, executes, and oversees programs necessary to communicate the University’s 
mission and performance to the public. 

 

 Communicates the University’s position and policies on a variety of issues to specific media 
and to various University constituencies, which includes serving as the University 
spokesperson with the media as appropriate. 

 

 Ensures a fiscally sound operation of marketing/communication by exercising management 
practices, which result in divisional operations with allocated budgets.  

 

 Ensures continuity within the division by developing media relations policies, writing stories 
and scripts, initiating special publications, writing articles for publications, and performing 
other related hands-on functions. 

 

 Facilitates a work environment that encourages knowledge of, respect for, and development 
of skills to engage with those of other cultures or backgrounds. 

 

 Remains competent and current through self-directed professional reading, developing 
professional contacts with colleagues, attending professional development courses, and 
attending training and/or courses as recommended by the University President. 

 

 Contributes to the overall success of the University by performing all other duties as 
assigned. 
 
 

 
Required Skills and Qualifications 
 
Education Requirements:   
 

 A bachelor’s degree with a major in marketing, communications, public relations, journalism, 
business administration, or a related field is required.  

 
 A master’s degree and/or a professional certification in marketing or public relations is 

preferred. An effective on-camera presence is considered a plus. 
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Experience Requirements: 
 
 At least five years of experience in marketing and/or communications; 

 
 A record of success in progressively responsible positions; 

 
 At least three years of management experience; and 

 
 Experience in, or understanding of, marketing, public relations, media relations, digital 

media, news and information, video production, photography, publications, and athletics 
communications. 

 
 
Skills Requirements: 
 

 Demonstrated leaderships skills; 
 
 Management experience in staff development, budgeting, research, and customer service; 

 
 Exceptional skills in communications, marketing, and interpersonal relations; 

 
 The ability to develop and implement strategic communications and research-based 

marketing plans; 
 
 Expertise in making presentations and communicating with the media, especially in a crisis 

or controversial situation;  
 
 A commitment to working with multi-cultural populations and an awareness of issues 

affecting women and minorities; and 
 
 The ability to develop knowledge of, respect for, and skills to engage with those of other 

cultures or backgrounds.   
 
 
Compensation 
 
Compensation will correspond to the experience and credentials of the candidate, and will reflect 
the leadership responsibilities of the position.  Reasonable relocation assistance will be provided. 
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EFL Associates (www.eflassociates.com), an executive search firm, is assisting McMurry 
University with its search for this important position.  All calls and inquiries should be 
made through the search firm. Nominations and applications will be held in strict 
confidence and candidates will remain confidential until the final stage of the search, at 

which time the express permission of finalists will be obtained before making their candidacy public.  
In addition, no contact with references will be made without prior approval of the candidate. 
 

Applications should include:  
 

 A letter of introduction outlining the applicant’s background, and qualifications for the 
position.  (This letter should specifically address the leadership attributes and professional 
competencies for this position.) 

 Curriculum vitae/résumé. 
 Contact information (e-mail addresses are required) for five professional references, one of 

which is a person who has reported directly to you and a second who is an individual to 
whom you have reported directly.   

 

Please note:  
 

 All documents should be submitted electronically in PDF Format through the following 
website:  http://eflassociates.peopleadmin.com/postings/1220 

 Application deadline is September 1, 2018. 
 The start date will be negotiated with the candidate, preferably no later than December 1, 

2018.  
 

Confidential inquiries and nominations can be directed to: 
 

Steve Waldron, JD 
Senior Consultant & Managing Director, Higher Education Practice, EFL Associates 
Direct Line:  816-945-5423 or swaldron@eflassociates.com  

 

Nominations, search process questions and assistance with PeopleAdmin (the candidate portal) 
can be directed to:  
 

Mrs. Angela Lilje 
Project Manager, Higher Education Practice, EFL Associates 
Direct Line: 816-945-5410 or alilje@eflassociates.com  

 
McMurry University is committed to equal opportunity in employment and education and does not discriminate on the basis of 

race, color, gender, national origin, age, veteran’s status, or against qualified disabled persons in employment or the provision of 
services, in accordance with applicable federal, state and local laws. 

 
 

NOMINATION & APPLICATION PROCESS 

http://www.eflassociates.com/
http://eflassociates.peopleadmin.com/postings/1220
mailto:swaldron@eflassociates.com
mailto:alilje@eflassociates.com

