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Lindenwood University seeks motivated, collaborative, visionary candidates for 
the position of Vice President, Advancement & Communications. 

 

 

LINDENWOOD UNIVERSITY 
 

Lindenwood University, founded in 1827, is the 
second oldest university west of the 
Mississippi River. Lindenwood’s historic 200+ 
acre campus is situated in the heart of St. 
Charles, MO, a growing community of 67,000. 
While located in the city of St. Charles, 
Lindenwood is part of a broader community in 
St. Charles County, which has a growing 

population approaching 400,000 residents. St. Louis, just a few minutes east, features 
amenities such as Forest Park, several music venues, the Gateway Arch, professional sports, and 
much more.  
 
“Lindenwood College for Women” began as a finishing school for young women. Lindenwood 
became a Presbyterian college in 1853, a four-year college in 1918, a coeducational institution 
in 1969, and a comprehensive university in 1997. Evening programs were added in 1972, 
graduate degrees were offered for the first time in 1975, and Lindenwood’s first doctoral 
program began in 2007. The university has been continuously accredited by the Higher Learning 
Commission since 1921.  
 
Offering more than 115 undergraduate and graduate degree programs in diverse areas of study 
and traditional and accelerated formats, including online, Lindenwood operates a residential 
campuses in St. Charles, MO, as well as eight regional centers, and a number of extension sites 
throughout Missouri. Lindenwood is known for innovation, entrepreneurship, and extraordinary 
dedication to its students.  
 
Lindenwood University is a teaching university dedicated to providing real experiences, 
differentiating academic programs, promoting academic excellence, optimizing resources, and 

https://www.lindenwood.edu/
https://www.lindenwood.edu/files/resources/lindenwood-university-campus-map.pdf
https://www.lindenwood.edu/files/resources/lindenwood-university-campus-map.pdf
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delivering a high-quality experience with the goal of successful student experience leading to  
lifetime success. Faculty members are encouraged to engage in research projects that align with 
the university’s mission and provide students the opportunity to work alongside their professors. 

 

MISSION STATEMENT 
REAL EXPERIENCE. REAL SUCCESS. 
 

Enhancing lives through quality education and professional preparatory experiences.  

 

VISION STATEMENT 
Excellence in education achieving student success through innovation, relevance, and 
sustainability. 

 

UNIVERSITY VALUES 
 

INTEGRITY:  We are committed to ensuring trust and respect for all persons in an environment 
that cultivates individual and institutional integrity.  
 
DEDICATION:  We are committed to developing a high-performance work ethic and dedication to 
discipline or vocation.  
 
EXCELLENCE:  We are committed to providing quality and excellence in all our endeavors.  
 
CREATIVITY:  We are committed to the development of original ideas, knowledge, and innovative 
approaches to solving complex problems.  
 
COMMUNITY:  We are committed to creating a connected, diverse community, sharing common 
attitudes, interests, and goals supporting personal and professional growth.  
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ACADEMIC PROGRAMS 
 

Lindenwood University prizes accessibility, affordability, and 
academic achievement and is committed to providing a 
world-class education that is within reach for all students. 
 
Classes are taught by professors excited to share their 
cutting-edge expertise with students. Small class sizes, 
offered at every level of the curriculum, mean that students 
can form supportive relationships with those professors, as 
well as with their peers. With over 100 undergraduate majors 
and minors and over 75 graduate degrees, certificates, and 
emphases, Lindenwood offers a diverse array of academic 
programs that prepare students to take their places as 
educated citizens of the global community. 
 
ACADEMIC SCHOOLS:  Lindenwood’s academic schools offer a full range of undergraduate and 
graduate programs taught by academically and professionally qualified faculty in state-of-the-
art facilities. 
  

 Robert W. Plaster School of Business & Entrepreneurship 

 School of Accelerated Degree Programs 

 School of Arts, Media, and Communications 

 School of Education 

 School of Humanities  

 School of Health Sciences 

 School of Sciences 

 
ACADEMIC FAST FACTS 
 

 12:1 Student-to-Faculty Ratio (Undergraduate) 

 88 Undergraduate Degree Programs 

 37 Graduate Degree Programs 

 2 Doctoral Degree Programs, School of Education 

 3 Specialist Programs, School of Education  
 
 

https://www.lindenwood.edu/academics/academic-schools/robert-w-plaster-school-of-business-entrepreneurship/
https://www.lindenwood.edu/academics/academic-schools/school-of-accelerated-degree-programs/
https://www.lindenwood.edu/academics/academic-schools/school-of-arts-media-and-communications/
https://www.lindenwood.edu/academics/academic-schools/school-of-education/
https://www.lindenwood.edu/academics/academic-schools/school-of-humanities/
https://www.lindenwood.edu/academics/academic-schools/school-of-health-sciences/
https://www.lindenwood.edu/academics/academic-schools/school-of-sciences/
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TOP 10 UNDERGRADUATE MAJORS 
 

 1 Business Administration 

 2 Exercise Science  

 3 Criminal Justice 

 4 Biological Sciences 

 5 Psychology 

 6 Elementary Education 

 7 Marketing 

 8 Accounting 

 9 Sport Management 

 10 Finance 

 
UNIVERSITY LEADERSHIP 

JOHN R. PORTER 
PRESIDENT 
 
John R. Porter is Lindenwood University’s 23rd president, a role he 
assumed on July 1, 2019. Porter worked for 33 years for IBM, the last 
15 in senior management, and has also served as a board member in 
higher education and as an adjunct instructor and visiting professor. 
 
Immediately prior to starting his current role, he served as vice 
president of services for a premier IBM business partner, Gulf Business 
Machines in Dubai. He has served as a member of the Board of Trustees 
at Evangel University, from which he holds a bachelor’s degree, and 

also has experience as a university fundraiser. He has an MBA from Washington University in 
St. Louis and is slated to graduate with a Doctor of Education degree from Johns Hopkins 
University in May 2020. 
 
During his professional career, Porter has worked in numerous locations in the United States, 
as well as in South Africa and Dubai. Porter and his wife, Beverly, have three adult children, all 
of whom live in the Kansas City area. 
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THE VICE PRESIDENT 
The Vice President, Advancement & Communications reports directly to the president and will 
take a leadership role in strategically developing and implementing a fundraising program, which 
will include major capital campaigns. The position will engage university leadership, deans, 
faculty and staff in the advancement process. The vice president will provide oversight of 
fundraising, stewardship, alumni relations, marketing and public relations.  

 
POSITION RESPONSIBILITIES 
 

 Cultivates, solicits, and stewards a portfolio of principal gift prospects to contribute 
significantly to the university’s fundraising success. 

 
 Leads the university in building relationships with external and internal audiences, 

publics and stakeholders.  
 
 Maintains responsibility for stewarding the Lindenwood brand, executing marketing 

initiatives and overseeing the website and social media platforms. 
 
 Creates a clear, specific operational plan with milestones to achieve progress toward 

long-term and immediate operational and fundraising goals that provide philanthropic 
support for the university’s mission and strategic priorities.  

 
 Maintains the proper integration of the advancement and alumni relations operations 

and develops strategic plans for both units.  
 
 Develops, plans, and manages a variety of fundraising and cultivation events. 

 
 Coordinates with campus departments, such as J. Scheidegger Theater and 

Intercollegiate Athletics on fundraising and alumni activities.   
 
 Maintains responsibility for development, expansion and protection of brand initiatives 

to improve visibility, reputation, alumni engagement and giving and to increase student 
enrollment and pride.  

 
 Builds Lindenwood’s brand equity and image through social media, public relations, 

advertising, promotion and sponsorships. 
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LEADERSHIP AND STRATEGIC THINKING 
 

 Builds integrated communications, public relations strategies based on the institutional 
strategic plan, business model, goals, objectives and target market segments.  

 
 Designs and implements a comprehensive strategy to increase giving for all areas of 

fundraising including annual giving, major and planned giving and capital campaigns.  
 

HUMAN RESOURCES MANAGEMENT  
 

 Oversees the recruitment, management, 
development and retention of advancement, 
alumni relations, and internal and external 
communications while fostering a culture of 
teamwork, mentoring and mutual support.  

 
 Implements the management and administrative 

infrastructure necessary to achieve advancement 
and alumni relations goals.  

 
 Manages human resource reporting for the 

department, including but not limited to, time 
keeping and other various personnel matters.  

 
ADMINISTRATIVE & OPERATIONAL DUTIES 
 

 Conducts a strategic assessment of existing philanthropic strengths and opportunities 
and plans for long-term growth and success by regularly meeting advancement goals 
and expectations.  

 
 Identifies and utilizes data to support the development and implementation of 

marketing including institutional research, national and state data related to higher 
education, market data and consumer research.  

 
 Develops and manages annual budgets for each reporting unit and performs quarterly 

cost and productivity analysis.  
 
 Maintains accurate and timely reporting of goals set for advancement, alumni relations 

and marketing.  
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COMMUNICATION AND COLLABORATION 
 

 Assures that an appropriate image and consistent messaging is presented in support of 
the university mission, goals and objectives.  

 
 Collaborates with campus leaders to ensure alignment of communications with 

university brand.  
 
 Develops marketing and communication plans to assist with fundraising campaigns.  

 
 Maintains consistent communication between advancement, alumni relations and 

marketing with both internal and external stakeholders.  
 

SUPPORT THE MISSION OF THE UNIVERSITY 
 

 Supports the mission of the university and serves as an ambassador of the Q2 culture 
of service excellence.  

  

REQUIRED QUALIFICATIONS 
 Bachelor’s degree is required. 
 
 Minimum of 10 years of significant leadership experience in higher education or non-

profit advancement with an impressive record of increasing levels of responsibility and 
fundraising and organizational success.  

 
 Advanced degree is preferred. 

 

KNOWLEDGE, SKILLS, AND ABILITIES 
 Demonstrated ability to work effectively with individuals from diverse communities and 

cultures. 
 
 Must have exemplary written, verbal and interpersonal communication skills. 

 
 Demonstration of commitment to inclusion, community, diversity and gender equity. 

 
 Must have strong professional integrity and ability to maintain strict confidentiality. 
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 Ability to be an effective team-orientated leader, capable of motivating staff and 
promoting the university with faculty, staff, and administrators. 

 
 Ability to develop messaging to attract students, engage alumnae and donors and raise 

the academic public presence of the University. 
 
 Ability to use good judgement, think critically and communicate effectively. 

 
 Ability to identify and utilize appropriate advancement databases, analytical software 

and other data or software necessary to implement advancement, alumni and marketing 
plans. 

 
 Must be able to effectively use general office software, particularly Microsoft Office 

Suite. 

 

COMPENSATION 
Compensation will be competitive and commensurate with the experience level, credentials, and 
characteristics of the candidate. An outstanding benefits package will be included as part of a 
complete compensation package. 

 

EEO STATEMENT 
Lindenwood University is an 
Equal Opportunity Employer. 
The university complies with 
appropriate federal, state, 
and local laws and provides 
equal employment 
opportunities and access to 
education programs without 
regard to race, color, 
religion, gender, age, sexual 
orientation, national origin, 
veteran status, disability, or any other protected status to all qualified applicants and employees. 
Lindenwood University is committed to a policy of non-discrimination and dedicated to providing 
a positive discrimination-free educational work environment. 
 
 

  



Vice President, Advancement & Communications Lindenwood University 

 

Page 9  
 

APPLICATION PROCESS 
 

EFL Associates (https://eflassociates.cbiz.com), an executive search firm, is assisting 
Lindenwood University with its search for this important leadership position.  All calls 
and inquiries should be made through the search firm. Nominations and applications 
will be held in strict confidence and candidates will remain confidential until the final 

stage of the search, at which time the express permission of finalists will be obtained before 
their candidacy is made public.   
 

APPLICATIONS SHOULD INCLUDE 
 

 A letter of introduction outlining the applicant’s background, and qualifications for the 
position.  (This letter should specifically address the leadership attributes and professional 
competencies for this position.) 

 Curriculum vitae/résumé. 
 Contact information (e-mail addresses are required) for five professional references, at 

least one of which is a person who has reported directly to the applicant, a second who 
is or has been a colleague, and a third to whom the applicant has reported directly.  
Please note that references will not be contacted until further in the search process 
with prior approval by the applicant. 

 

PLEASE NOTE  
 

 All candidate materials should be submitted electronically as PDF documents through 
the following website:  http://eflassociates.peopleadmin.com/postings/1290 

 Applications are accepted until the position has been filled. 
 The preferred start date is January 2020, but is negotiable.  

 

NOMINATIONS & CONFIDENTIAL INQUIRIES TO  
 

Steve Waldron, JD 
Managing Director, Higher Education Practice 
816-945-5423 (direct) 
Email:  swaldron@eflassociates.com   

 

NOMINATIONS & APPLICATION QUESTIONS TO  
 

Ms. Angela Lilje 
Project Manager, Higher Education Practice 
816-945-5410 (direct)  
Email: alilje@eflassociates.com  

https://www.eflassociates.com/higher-education-search-firms
https://eflassociates.cbiz.com/
http://eflassociates.peopleadmin.com/postings/1290
mailto:swaldron@eflassociates.com
mailto:alilje@eflassociates.come

